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Stacy Cohen is a multi
talented, entrepreneurial
author based in the ex-
clusive area of Belvedere
across from the centre of
San Francisco in the
USA. She started her
career as an actress,
moving to Los Angeles
after studying drama in
her hometown in Texas.
Brought up as a Method-
ist (protestant Christian-
ity), she was born into

what she classifies a up-

per-middle class family,
but her profile increased

when she scooped up

roles in Baywatch, The

Stacy Cohen

Rock and Lethal Weapon
4. She was beginning a
writing career in 2000
and had started her first
lifestyle book when fate
intervened and she was
introduced via a blind
date to Mouli Cohen,
who turned out to be a
high tech and bio tech

business tycoon. The
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Her significant
charitable spirit came
from her father who
helped every year with
the Cattle Barons Ball
in aid of cancer
research

Her new book is entitled: The
Kosher Billionaires secret recipe

two hit it off immediately
but there was one hic-
cup: Stacy's strong Meth-
odist background which
contrasted with Mouli's
equally strong belief in
Judaism. As the relation-
ship progressed Stacy
made the decision to
convert to Judaism which
she says "Was interest-
ing: the two faiths share
some of the same bibli-
cal stories" and they
married soon afterwards.
They have since become
a high society, celebrity
power couple and dedi-
cated their talent, consid-
erable fortune and brains

to global philanthropy.

Stacy who has a sweet
nature and is surprisingly
innocent and modest in
her outlook, has a num-
ber of interests in, philan-

thropy and fashion as

well as acting and pub-
lishing. With a whirlwind
life of celebrity parties,
one of her recent events,
‘The Rodeo Drive Walk
of Style' held by Do-
natella Versace, involved
gold ink invites sent with
bouquets of white roses,
Sir Elton John flying in
on one of the Cohen's
Gulfstream G4SP private
jets and Stacy appearing
in a peach toned, rhine-
stone Versace gown all
to benefit AIDS research.
She also sponsors
events in the art and
fashion world and recent
collaborations included a
sponsorship of the Mer-
cedes Benz Fashion
Week in Los Ange-

les. Her involvement in
fashion began because
she says LA is trying to
get the fashion business

kick started and she can

help "by bringing her ro-
lodex of designers such
as Roberto Cavalli and
John Galliano (who de-
signed her wedding
dress) to inspire the

young talent.”

So is fitting this lifestyle
in and being a busy en-
trepreneur and philan-
thropist hard work? "It's
just having the desire to
do something important
for the world and not tak-
ing no for an answer."
Says Stacy single mind-

edly.

She got started on her
book which offers reci-
pes and lifestyle advice:
"The Kosher Billionaire's
Secret Recipe" to help
others live a more pas-
sionate, healthy life. “I
tried to combine health

with healthy living and
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At a party Rupert Everett declared he would buy
ten copies of the book if Stacy would buy ten of
his. "It's a deal." She agreed.

lifestyle and did all of that a glamorous, exciting Rupert Everett declared
whilst saying: you can be life." Fortunately she al-  he would buy ten copies
spiritual, keep kosher ready has some celebrity of the book if Stacy

(eat food according to sales. At the Rodeo would buy ten of his (he

Jewish beliefs) and lead  Drive Walk of Style party, recently published Red

“I'm attracted to
passionate people and
those who are

interested in things
outside of
themselves.”
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"Maybe when | was younger | relied on my
physical attributes but now | rely on my
brain to get me through.”

Carpets and Banana
Skins). "It's a deal." She

agreed.

The Kosher Billionaire's
Secret Recipe book, may
make you wonder if this
isn't just another 'diet
work out' but delving
deeper shows heart felt
commitment, unique life-
style elements and solid
nutritional advice. The
inspiration for the book,
she says, came from her
spirituality, love of travel
and living a gourmet ko-
sher life. "I've incorpo-
rated different cuisines
from around the world
into my book and have
visited exotic places from
India to the Italian Rivera
and Greece to the Far
East. The idea is that, |
add elegance to menu

choices by listening to

opera to create an Italian
atmosphere or lighting
candles and sprinkling

rose petals on the dinner

FEEDING THE BoDY

ten by Dr Dean Ornish,
who was also from
Texas and now runs a

not for profit holistic,

fedngtiebody  feedigthopit el eheot — Thescetrepi

'Y COHEN

WWW.stacycohen .com

table for romance. The
essence is to bring a
spiritual, sexy and
healthy approach to ko-
sher cuisine.” Says Stacy
cheekily, giving us a hint
of her style, which is that
of a high roller but funny

too. The foreword is writ-

Home - NewBook - Author - Philanthopy - Stgle - Actrss - Prss - Bents

Shop - Contact

medical practice, based
in Sausalito, a pictur-
esque Victorian town
built by the British across
the bay from San Fran-

cisco.

Her significant charitable

spirit came from her fa-
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As part of her celeb lifestyle Stacy got Larry
Ellison’s, CEO, Oracle to agree to giver her his
yacht to take the cancer children from Camp
Okizu and their nurses on a yacht trip around
San Francisco bay.
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or John Perkins on john.perkins@key-trust.com
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“If you ask me what
makes you wealthy, |
would say it the
peacefulness of one’s
soul and that doesn't
depend on your dollars. “

The Gulfstream G4SPs are parked in a
local private airport for easy access.

ther who is a pediatri-
cian. "He has always
been involved with char-
ity work and helped with
the now famous Cattle
Barons ball held in Dal-
las which started in
1974. It has raised more
than thirty one million
dollars in thirty three
years to help research
on cancer." Stacy adds
proudly. "I was the high-
est money raiser for that
event in my youth when |

lived in Texas."

Her more serious, global
philanthropic and charita-
ble efforts seemed to

start about seven years

ago after her marriage to
Mouli who is the billion-
aire her book is based
upon. "A lot of it has
come about because it
feels so wonderful to
give back, its lovely to be
able to buy nice things,
but much more important
when you can do things
for others." | ask how
Stacy chooses to be in-
volved with the projects
she helps. "For me it's
important to do the best
work | can do for charita-
ble organizations. To be
involved with a project, it
would have to pass my
test." So what does that

mean in practice? "My

philanthropic endeavors
benefit children and any-
thing else that will strike
a chord emotionally. |
immediately helped with
the tsunami projects for
children and have
worked to cure the AIDS
epidemic in Africa. It has
to be the right project for
me though."

As many Americans
spend their philanthropic
dollars on home territory
| comment on her inter-
national outlook. "We are
all living in this world so
we have a responsibility
to our global community
through international pro-

jects."
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“With regard to my book, | hope it helps

people have with a healthy, beautiful life.

Since Stacy’s life is full
she often mixes her per-
sonal and professional
life using her Apple G5
when in the office and
connected by her trusty
Blackberry when out. Her
network is one of the
best and she is able to
connect people that are
able to match funds for
the charities she believes
in. She has helped nu-
merous causes but par-
ticularly the Larry King
cardiac foundation which
assists people who can't
afford to pay for bypass
procedures. "Larry is a

friend, that's why | got

involved. My grandfather

also had a heart attack
so it resonated with me."
Larry King has a per-
sonal and family history
of heart attacks and has
raised millions to provide
education for prevention
of heart disease as well
as hands on care and
surgery.

Other philanthropic ef-
forts include work with
the University of Indiana
in which students go to
Africa to help locals learn
how to farm and grow
food. "The Bill Gates
Foundation is giving

AIDS vaccines and we

are helping on the food
front." The work varies
from AIDS research to
helping find a cure for

virulent childhood can-
cers. "We are also re-

building schools in tsu-

nami stricken areas."

"There are so many won-
derful causes. Says
Stacy. “That it's impor-
tant to do research so
that projects fit with your
way of giving and the
funding goes to the
proper place.” Her phil-
anthropic ventures go
through a professional

process that is on the

WWW.stacycohen .com

"There are so many
wonderful causes but |
think it's very important

to do your research so
that projects fit with what
you believe in.”
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Citywealth Monaco
Sponsors: Key Trust, Close Trustees, Katten Muchin Rosenman

JPC proudly presents the inaugural

Citywealth European
Honour and Philanthropy Awards

Wednesday 10t October 2007
Hotel de Paris, Monaco

Following the great success of the UK & USA Top 100 series,

Cityweslth is pleased to announce this unigue and exdling new
event.

Designed to honour the most highly regarded and inspirational
individuals in the UHNW private dient, wealth management and
philanthropic worlds, the European Awards and 'Platinum Wealth
Manager, Adviser and Philanthropic List® will awsrd the top
privete bankers, investment managers, owyers, accountants,
trust professionals and indwidual philanthropists and
ofganisations in the charitable sector in key markets

across the continent

The Ewropean Petinum Wealth Manager, Adwviser and
Philanthropic List will be released in September, with the formal

awards presentation and gala dinner taking place at the Hotel de
Paris in Monaco on 105" October_

What better to way to neteork, build relatiohships & entertain
Europe’s key UHNW advisers, wealth manapers and important
philanthropists? The price of hosting a table of ten is £5,000 plus
VAT — due to high interest early booking is advisable.

A charity abction for Outward Bound Monaco will be held on the
evening with prizes already donated by Alsin Schimel of Zih.

To book your table or for further information,
Contact Laurence Jarvis ljarvis@j-p-civ
Tel +44 207 935 5527

Q Close Trustees (Switzerland) SA. Ka tte n /{’
Solutions for continuity key

KattenMuchinRosenman LLP
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“We are really gearing up to help others now — spendi ng

about thirty percent of our wealth on philanthropy.

cutting edge of philan-
thropy much like the Bill
Gates Foundation or how
Michael Dell does before
any commitment is
made. "We are involved
in a hands-on way by
focusing on things that
can make an impactin a
short period of time and
offer leveragability,
scaleability and can cre-
ate momentum. Chairing
Camp Okizu, the largest
camp in California for
children with cancer is
one of our important ef-

forts.”

If you ask me what
makes you wealthy, |
would say it the peace-
fulness of one’s soul and
that doesn't depend on
your dollars. It's the feel-
ing you get from giving
back that makes you

truly wealthy. If you can

”

hold someone's hand
and help someone who
needs it, it gives you a
wonderful feeling." The
Cohen's are also patrons
of the arts which includes
the Russian National Or-
chestra which had a se-
ries of summer concerts
across America this year.
The funds raised went to
support Russian orphan-
ages. “It was a pleasure
to arrange for Danny
Glover to give the narra-
tion of Wolf Tracks (a
version of Peter and the
Wolf) while and Carlo
Ponti junior (Sophia
Loren's son) lead the
orchestra. This benefited
underprivileged children
who had never seen an
orchestra before and will
possibly inspire them to
become the next great

musicians of tomorrow."

As part of being on the

Stacy Cohen interview

Stacy Cohen, at thirty
five, is a multi talented,
entrepreneurial author

based in the exclusive
area of Belvedere across
from the centre of San
Francisco in the USA
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Stacy Cohen

Stacy has helped
numerous causes but
particularly the Larry

King cardiac foundation
which assists people
who can't afford to pay
for bypass procedures.

"Where money is concerned, | have people manage my

affairs. | think its important to have the best peo

ple and

have advisers in New York, LA and San Francisco.”

celeb’ circuit, Stacy had
Larry Ellison (CEO, Ora-
cle) agree to letting her
take the cancer children
from Camp Okizu and
their nurses on a yacht
trip around the San Fran-
cisco bay. “It was re-
warding to see the
smiles on the children’s
faces as the Blue Angles
Air Show flew over the
bay and yacht as if a tes-
tament to the children’s

courage" Stacy says.

And is a private jet, vi-
able in today's carbon
obsessed, global com-
munity, | ask? "I really
should ride my bike
more." She laughs,
slightly embarrassed,
before adding a valid
point. "September 11th,
has made travel horrible.
It just makes life simpler
but we also use the air-
craft for other things like

helping to transport peo-

ple who need organ
transplants or for our phi-
lanthropy projects. We
can take the seats out to
transport medical equip-

ment in an emergency to

“l am practically Euro-

pean.”

Stacy is also lifestyle edi-
tor for a magazine called
"Style Monte-Carlo" so |

"On the philanthropy side, | see myself
as a CEO to help spread the wealth in the

world.”

Africa for instance."

With some English heri-
tage in her past and her
Gulfstream G4SP having
a Rolls Royce engine;
her Rolls Royce parked
near by; a taste for Aston
Martin sports cars and
her European flair for

entertaining, Stacy says

ask where this connec-
tion came from?
"Amedeo Turello, the
photographer's of my
book, also shoots the
magazine, he became
interested in my life and
thoughts on giving back
and we have the same
views on fashion and

style so | was honored to
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Stacy Cohen

“It takes time to grow into your skin, be inspired to
have principals and do things for others.”

do a lifestyle section for

him."

As Stacy seems to have
done everything anyone
could wish for long be-
fore the end of her life-
time, | ask how she sees
the next ten years, let
alone the future beyond,
panning out. "When |
was younger | relied on
my physical attributes
but now I rely on my in-
tellect to push my pro-
jects forward. | think my
next ten years will be
amazing: I've already
learned so much."

And her final thoughts on
wealth and philanthropy.
"Where money is con-
cerned, | have people
manage my affairs. |
think its important to
have the best people in
anything you do, person-
ally and professionally”
she says. "On the philan-
thropy side, once you
accumulate enough
wealth, | believe you are
in position to give it back
to benefit the community
in which you live and the
international causes that
you find important. My
philanthropy starts with

the people that are close

to me and spreads
throughout the country
and the continent. In the
end it is not what we take
it is what we leave be-
hind that matters. With
regard to my book, |
hope it helps people
have with a healthy,

beautiful life."

Stacy has her first novel

coming out in 2008.

www.stacycohen.com

Footnote

"Philanthropic floods."

Mouli Cohen wrote about
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Stacy Cohen

“To be involved with a charitable project, it

would have to pass my test.”
making philanthropy Carnegie did which will Larry King Cardiac Foun- www.blueangels.navy.mil
more accountable in happen within aten year  dation http://www.okizu.org/
February 2003. Within time span rather than www.lkcf.org <http://
this article, he quotes thirty seven previously. www.lkcf.org/>
Erik D Smith who talks of http:// www.pmri.org <http://

upcoming ‘philanthropic ~ www.moulicohenonbusin ~ www.pmri.org/>

floods.' One hundred ess.com/opinion/ www.cattlebaronsball.com/

times the size of what opinion3.php
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Business travel

BMI increases its transatlantic flights to the USA

Despite carbon emis-
sion scares, it’s still
essential for many of
us to do business
face to face and in-
creasingly comfort,
whilst travelling, plays
an ever important
role. Arriving fresh
and ready to go on a
tight turn around
schedule of just a day
or two on long haul

flights is essential.

BMI combines flat beds with fair pricing and _
punctuality. What more could a business travellerw  ant? ~ The welcome news is
that the opportunities

to have a pleasant
nights rest in the sky
are increasing. BMI,
who have just an-
nounced another ten
aircraft, will be pur-
chased are making
the most of the
change in Open Sky
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Business travel

BMI leaves other airlines behind when it comes to
punctuality

law to expand their
operation for travel
across the pond and

Europe.

As well as comfort,
care and legroom,
BMI flights won't
break the travel
budget. They are also
one of the most punc-
tual airlines in the sky
- something not to be
sniffed at, if tired and
exhausted you have
ever waited for a de-

layed flight.

delayed.
Whatever your plans
put add BMI to your www.flybmi.com
business flight pre-
ferred choices and
arrange meetings with
important clients with
confidence. You won'’t
be the one ringing to

say your flight was



